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TWO THIRDS OF MEN IN IRELAND HOLD 

UNHEALTHY IDEALS ON MASCULINITY 

Men’s Development Network to reveal survey 

results at online event hosted by Brent Pope 
 

Only a third of men in Ireland who responded to a new survey have positive, healthy ideals about 

masculinity. That’s one of the main findings from the study published by Irish charity Men’s 

Development Network (MDN). Released ahead of International Men’s Day on November 19th, the 

results reveal for the first time how men in Ireland feel about themselves and their role in society.  

Conducted between May and October, the Men’s Attitudes Now (MAN) Survey was based on the 

‘Man Box’ concept – a defined set of socially conditioned characteristics and behaviours seen as 

typifying a ‘real’ man. International studies show that men and boys tend to adhere to these traits to 

avoid ridicule, violence, and social exclusion.  

The survey focused on 17 statements related to self-sufficiency, aggression, and control, 

hypersexuality, homophobia, gender roles, and physical attractiveness. The results categorise men 

who accept these unhealthy ideals as being ‘in’ the Man Box, whilst those who reject them are ‘out’.  

The Survey found that respondents ‘in the Man Box’ are less likely to feel they can be themselves. 

They are also three times less inclined to seek help if they feel sad or depressed. They cite higher 

instances of being told to ‘act strong’, feel pressured to use violence when necessary, and believe 

they would be criticised for socialising with a sexual or gender minority. 



 
 
 
 
  
 
Interestingly, the prevalence of pornography usage was tracked equally amongst those in the Man 

Box and those outside it – but those on the ‘inside’ were prone to stating that pornography has 

influenced their expectations of sex.   

Commenting on the findings, Seán Cooke, CEO of Men’s Development Network, said: “International 

Men’s Day is an opportunity to reflect on our behaviours as men and celebrate healthy masculinities, 

and our MAN Survey is an important piece of work as we continue to gain a better understanding of 

male concepts of masculinity and gender today.” 

He added: “With two thirds of men in Ireland still reporting societal pressure to behave in a certain 

way, it’s clear that men continue to need support to harness their potential and be their most 

authentic selves. After all, it’s only when we understand how men feel about themselves and their 

role in society can we start to address negative cultural attitudes and unhealthy stereotypes that are 

so very often the root cause of gender inequalities.”  

Developed by Equimundo (Center for Masculinities and Social Justice), Man Box studies have also 

been carried out in the United States, the Caribbean, Australia, Jamaica, and Jordan. Interestingly, 

men in Ireland were less influenced by some unhealthy male ideals, with nine of 17 statements 

completely rejected by respondents.  

Report co-author Dr Kenny Doyle, MDN’s Research, Policy and Advocacy Officer, said: “Our MAN 

Survey found that not all Man Box statements are relevant in the Irish context, with respondents 

here entirely rejecting the idea that roles like housework and caring are for women, and also 

rejecting the idea that physical appearance defines how masculine a man is. Some of the statements 

rejected were ‘a man should not have to do household chores’ and ‘it’s not good for a boy to be 

taught how to cook’, showing that men in Ireland feel it is important to contribute to the 

household.” 

His co-author, Conor Hamersley, Teagasc Walsh Scholar and PhD candidate at the National Centre 

for Men’s Health in South East Technological University, added: “Our MAN Survey is an important 

reminder that we should adopt a nuanced approach to masculinity, to understand the various issues 

that affect men, and to better understand the gender conventions that can hold us back. For 

instance, we know that men in Ireland feel pressure to be self-sufficient, both practically and 

emotionally, and that this pattern can lead to declining mental health. In the Irish context, this is 

particularly true of rural Ireland and farming life therein, as our On Feirm Ground research shows.” 



 
 
 
 
  
 
As well as assistance from Equimundo, the MAN Survey is supported by Tusla, the Department of 

Justice, Department of Health. The report will be formally launched by rugby analyst, author, and 

mental health advocate, Brent Pope, at an online event, hosted by the HSE on Friday November 18th.  

Fergal Fox, lead for Men’s Health in HSE Health and Wellbeing said: “Working alongside Men’s 

Development Network, we have been able to inform policy development and practice when it 

comes to engaging with and supporting men in a wide number of areas across health and 

social services. The MAN Box Survey results show many men in Ireland still need 

encouragement and signposting when it comes to seeking mental health supports, this is a key 

challenge for men’s health, and we look forward to continuing our men’s health research and 

partnership work to inform the Healthy Ireland agenda.” 

Brent Pope said: “I’m delighted to be involved in the MAN Survey event. I believe it’s important we 

continue to explore how men feel about their wellbeing, their health, their attitudes towards 

relationships, and other social topics such as homophobia and gender roles. As men we should never 

feel influenced by damaging social constructs of masculinity; when we are, it can affect our 

satisfaction and how we behave.” 

Since 1997, Men’s Development Network, a national charity based in Waterford, has been 

advocating for a gender-equal society by working to transform masculinities.  

Seán Cooke concluded: “As we mark 25 years of constructively engaging with men and boys, we are 

reminded that we need to continue to talk about gender inequality and to challenge the stereotypes 

that normalise unhealthy masculinities. This type of dialogue should be happening around every 

kitchen table, in every school, at every youth club, and in every workplace – and not just on 

International Men’s Day. That begins with celebrating the positive contributions men can and do 

make to the world, their families, and communities.” 

ENDS 

Final Report and Executive Summary available at www.mensnetwork.ie/man-survey  

For more information on Men’s Development Network and its work visit www.mensnetwork.ie  

For more information and interview requests: Grainne Glenny | Navigator Blue  

g.glenny@navigatorblue.com  | + 44 75 35919879  

For information on the survey sample size please contact Grainne Glenny.  
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